
EXHIBIT 3

Declarations ofPhoenix DMA Advertisers
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714 N. 3 Str

Phoenix, Arizona 85004
Te1602-252-0030
Fax 602-252-4211

DECLARATION

1. My name is Tony Banda. I am National Sales Manager for Radio Fiesta.

2. My agency or business is in the practice of planning/purchasing advertising time
on broadcast media in Phoenix, Arizona on a regular basis. When planning and
executing media buys for our clients, we must limit our purchases of advertising
time on Low Power Class A television station. This is due to the stations inability
to deliver a quality broadcast signal to the entire designated market area (DMA).
This inability to deliver is due to its limited audience reach as a Class a Low
Power. Our buying constraints on KDRX are not of a programming or pricing
nature, they are strictly a result of its limited audience due to its signal power

3. In the cas of Tel mundo in Phoenix, we would increa our use of KDRX if it
ere availabl to t lara thr ugh full- er

television station.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best ofmy knowledge and belief.

Respectfully,

~ OO~ :h """J)v.-
~da

National Sales Manager
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1.My name is Lucy Roberts. I am President of HMC Advertising.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona as needed by our clients. When planning and
executing media buys, we have little choice but to limit our purchases of advertising time
on Low Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audienc reach and no
guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
maUer, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statement are true and correct to the est of my knowledge and belief.

4SllJ\trert, Suite C' Chula Vistd, CA 91910· Tel 6194204586 . fax 6194204915· hmcadvertisingcom



Edward Dos Santos, P.C.
3010 North 2"d Street, Suite, 102

PlwcJlLr, .1rl UJIU {j50J~

(602)230-1999
Fax (602) 230-2224

October 21, 2004

To Whom It May Concern:

DECLARAIION

1. My name is Ed Dos Santos and I practice personal injury law in Arizona.

2. My law firm is purchasing advertising time on broadcast media in Phoenix, Arizona
on regular basis. When planning and executing media buys, we have little choice but to
limit our purchases of advertising time on Low Power Class television stations such as
KDRX-CA which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations which, as a
practical matter, results in a reduced audience and potential reach. We would readily
increase our use of the local Telemundo outlet ifit were available a full-power
television station.

I d clare under p alty of perjury under the laws of the Unit d St tes that the f r 60ing
statements are true and correct to the best of my knowledge and belief.

Sincerely,

Edward Dos Santos, P.C.
Attorney at Law

EDS/mb



DECLARATION

1. My name is Julian Oaudio Nabozny. In 1984 I purchased my fint McDonald's franchisee, and
currently I own five McDonald's Restaurants in Phoenix, Arizona.

2. My business is in the practice of planning and purchasing advertising time on broadcast media
in the Phoenix market on a regular basis. When planning and executing media buys, we have little
choice but to limit our purchases of advertising time on Low Power Class A television stations
such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far more
limited potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States ofAmerica that the
foregoing statements are true and correct to the best of my knowledge and belief.

Signature__--;----;--...;~~~==:=s;~=--===----

Date tef II/Vi

McDonald's Office
6005 South Central Avenue
Phoenix, Arizona 85042
(602) 570-8880

LICENSEE OF McOONALO"S CORPORATION
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DECLARATION

I. My name is Cathy Droz. I am the President of Oroz Marketing and Productions

'") My agency or business is in the practice of planning/purchasing advertising time
on broadcast media in Phoenix. Arizona on a regular basis. When plarming and
executing media buys for our clients. we must limit our purchases of advertising time
on Low Power Class A television station. This is due to the stations inability to
deliver a quality broadcast signal to the entire designated market area (OMA). This
inability to deliver is due to it's limited audience reach as a Class A Low Power. Our
buying constraints on KDR..""{ are not of a programming or pricing nature, they are
strictly a result of it's limited audience due to it's signal power

3. In the case of Telemundo in Phoenix, we would increase our use of KD R..""{ if it
were available to the entire Phoenix designated market area through a full-power
television sta ion.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best of my knowledge and belief.

&y,&~

() I0 I:lst 1.'11 Road. Suitc 2-12:-:. Phocni". Arimna :-:502.' Phonc: 602 • 5-'7 .221.1 Fa,,: bll2 .547.2266



Baja's Easy Investment Corp, S.A. de C.V.

1600 W. Camelback Suite 1-5. Phoenix. AZ. 85015

oeCLARATION

1.My name 1\(\ -L~t' 2 I am~ ~SS\\-l{~Vlde title] of
~~..£a.- - ~r of Gl9 ncyl mpany J

2 My agency or business is in thl: practice of planning/purchasing advertising time on
broadclst media in Phoenix. Arizona on a regular basis. When planning and executing
media hu: s. we bavl: little choice but 10 limit our purchasl:s or advertising time on r.ow
PO\'vt:"r Class A television statiolls such as KDRX-CA. \\Chich. due to regulatory
constraint-,. have a less robust signal. far more limited potential alldienc~ reach and no
guarantl:e of basic-tier cabk carriage,

310 particular, our decision to limit our purchases On KDRX-CA is not because of its
programming or pncing, but IS strictly a result of its technical limitations, which, as a practical
matter, results in a reduced aUdience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Telefono (602)277-1540
http://www.elcarrizal.com



DECLARATION

1.My name is Car10s Hank Smith. I am manager of Tufesa USA LLC .

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee ofbasic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and coned to the best of my knowledge and belief.

~

0Ct0ber12,2004
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Media Production

DECLARATION

1. My nam is Conchita Rai s-Kollmnn. I am Pre ident of Nt m lives in
E panol.

2. My ag ncy or busine s is in the practice of planning/purchasing advertising time
o broadcast media in hoenix, Arizona on a regular basis. en planning and

utin media buys for our clients, we must limit our purcba es of advertising
time on Low Power Class A television station. This is due to the stations inability
to deliver a quality broadcast signal to the entire designated market area (DMA).
This inability to deliv r is due to it's limited audience reach as a Class A Low
Pm er. Our buying constraints on KDRX are not of a rogrammin,g or pricing
nature, th y are strictly are ul t of it' s limited aud; Dee due to it's signal power

3. In th f TIm nd in J t;ni', uJin r oS ur 115C 0 KD I Il
were available to the e tire Phoenix designated market area through a full-power
tel vision st tion.

~ under penal
/ oregoj/ statement

~J
onchita Raices

President
Alternatives in EspanoJ
4 .7 2.2 2

1303 E. alomino Driv Tempe, AZ 8 284

of perjury un er the laws of the United States. that the
true and c ect to the best of my knowledge and belief.

Tel: (480) 752-2323 Fax: (480) 752-7848

E-Mail: craice@uswest.net



DECLARATION

1.My name is Patricio Barraza. I am President/Owner of Barraza Advertising

2.Myagen y or busine is in the practice of plannln IpurChaslng advertlsln lime n broadca t
media in Phoenix, Arizona on a regulalr basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential r ch. We would readily increase our use of
the local Telemundo outlet if it were available as fUll-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
atem nts ar true and correct to th b st of my knowl dge and belief.

Signature /~~-
Date /b - t/-2p"y

41\0-777-8850 Office
480-777-8852 Facsimile
1101 E. Warner Road, #101
Tempe, AZ 1\5284



DECLARATION

title] of

2.My agency or business is in the pnlctice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but \0 limit our purchases of advertising time on Low
Power Class A television stations slIch as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, I'ar more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.1n particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signature-----itL-'-H-_'--'-----=- _

Date----"-J~...L.<o<4-I.i--L...-_



DECLARATION I .,.~

~_). '~~...:=.,l':-.ff-....:.....z.~7J....:..=.:.I~~4....:.."....:..-'l-. Ia~~i~tJe] of
- //ll&r..al!fA.~~~~~~::' [name ofagencY/COm~

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on 3 regular basis. When planning and executing media bws, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-GA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are e and correct to the best of my knowledge and belief.

Turf Paradise Race Course 1501 West Bell Road Phoenix, Arizona 85023
(602) 942-1101 Fax (602) 942-8659 '



DECLARATION

1.My name is Ray Arvizu . I am President / CEO [provide title] of Arvizu Advertising &
Promotions [name of agency/company].

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signalure_-f--r-..Jr<::....----=>.,.,....- _

Date October 8

3225 North Central Ave. Suite 1600 I Phoenix, Al 85012 I ph 602.279.4669 fax 602.279.4977



BILL LUKE

DECLARATION

CHRYSLERet DODGE

~

1.My name is Elizabeth Bishop. I am President of Bishop & Associates.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are rue and correc to the best of my knowledge and belief.

2 25 West Camelback Road • Phoenix, Arizona 85015
Chrysler • Jeep (602) 249-1234 • Fax (602) 242-5075

Dodge (602) 242-4600 • Fax (602) 242-4936
www.billIuke.com



BILL LUKE

DECLARATION

CHRYSLER

&8

1.My name is Herb Rivera. I am Vice President Promotions of Bill Luke Chrysler.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

SignalUre~4
Date-' 0 "-( a- .... tJ'1

2425 West Camelback Road • Phoenix, Arizona 85015
Chrysler • Jeep (602) 249-1234 • Fax (602) 242-5075

Dodge (602) 242-4600 • Fax (602) 242-4936
www.billluke.com



westcor

October 11, a 4

DECLARATION

1. My name is Nolberto Machiche. I am Marketing Manager of Desert Sky Mall

2. My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona en a ~egular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as a full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

DESERT SKY MALL

~6I1Xt'5r' nat"
1'.0. Hox 4XOOX

Phoenix, Aril.on.l X\O-,\-XooX

Tel ('2{ 24\-'400

Fax (,n 24\-'4"

WWW.\\TS[COL<:OI1I



DECLARATION

October 8, 2004

1. My name is Olga Marinez-Nesic. I am the Media Director of Group 1 Marketing &
Promotions LLC.

2. My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing media
buys, we have litde choice but to limit our purchases of advertising time on Low Power
Class A television stations such as KDRX-CA, which, due to regulatory constraints, have a
less robust signal, far more limited potential audience reach and no guarantee of basic-tier
cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is stricdy a result of its technical limitations, which, as a
practical matter, results in a reduced audience and potential reach. We would readily increase
our use of the local Telemundo oudet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Olga Martinez Nesic

Media Director
Group One Marketing

www.qroup1marketing.com
713-523-9101

713-529-2810

4200 montrO$1l $uitll 380
tioU$ton, tx 77006



U-PULL-IT
SELF SERVICE AUTO PARTS

3250 West Broadway Road
Phoenix, Arizona 85041-1806

Phone: 602.243.3933 Fax: 602.305.9471

DECLARATION

1. My name is Juan Salgado. I am General Manager of U-Pull-It Self Service Auto Parts.

2. My agency or business is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television stations
such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its programming or
pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of the local
Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing statements are
true and correct to the best of my knowledge and belief.

Juan Salgado
General Manager

Date: October 8, 2004

JS:sun



DECLARATION

1.My name is Pedro Adum. I am President of Easy Telecommunication Inc.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee ofbasic-tier cable carriage.

3.In particular. our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare er penalty erjury under the laws of the United States that the foregoing
statem ts are true and correc the best of my knowledge and belief.

3830 N. 19th. Ave. Phoenix. AZ. 85015 Tel: (602) 234-1800 - Fx: (602) 277·6874



Riester-Rohh
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1. My name is Michael M. Murphy. I am the Executive Media Director or
Riester~Robb Advertising.

2. My agency or business is in the practice of planning/purchasing advertising time
on broadcast media in Phoenix, Arizona on a regular basis. When planning and
executing media buys for our clients, we must limit our purchases of advertising
time on a Low Power Class A television station. This is due to the stations
inability to deliver a quality broadcast signal to the entire designated market area
(DMA). This inability to deliver is due to its limited audience reach as a Class A
Low Power. Our buying constraints on KDRX are not of a programming or
pricing nature, they are strictly a result of its limited audience due to its signal
power

3. In the case of Telemundo in Phoenix, we would incr ase our use of KDRX if it
were available to the entire Phoenix designated market area through a full-power
television station.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best ofmy knowledge and belief.

Phoenix
802 N. 3'd Ave.
Phoenix. AZ 85003
602~62-2200

Salt Lake City
630 E. South Temple

alt Lake City, UT 84102
801-532-7333

Los Angeles
11833 MississppiAve. Ste 101

Los Angeles, CA 90025
310-392-4244

Denver
1743 Wazee St., #250

Denver, CO 80202
303-308-0998



DECLARATION

1.My name is Luis Franco. I am owner of Z Furniture.

2.My business is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.1n particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Date /O-:if-CY/



BEST BUY AUTO AND HOME INSURANCE AGf- CY INC.
3917 S. CENTRAL AVE. PHOENIX, AZ. 85040

Phone 602.268.2548 Fax 602.268.2793

DECLARATION

1.My name is Yolanda Blanco. I am Principal of Best Buy Auto and Home Insurance Agency.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements areAtrue and C Trect ~he .~, of my knowledge and belief.

.
! ~~ vc--'O

Signature_--,---=",--: <,-__

Date 10/08/04



t
4350 E. Ray Road Suite 101 Phoenix, Az 85044

(480) 704-9200 Fax (480) 7044204

5233 S. Central. ate. A4 Phoenix, Az 115040 2720
(OU ,'I:t .11U II e, 7 ·1'

5 N. 27th Ava 118 Phoenlx.Az 115017
(802) 242-2050 Fax (802) 242·1584

lhom ~ .• Ig 72.n Phoalj

(602:) 957-4e"n F (602) 957 n

3329 E. Ball Rd•• #A-7 Phoenix, Az 85032
(802) 785-1718 Fax (802) 785-1702

!I'll1!l '1 \j\l1l11fh, a ,i3, M D, Ju: ~o

(410) 539-8708 Fex (4lIDJ 539-67D7

2931 N. 59th Ava Phoenix. Az 85033
(823) 247-8080 Fax (823) 24700222

DECLARATION
fil. J/Y • _,,,L;o C+= F(JdiCr&~SU fO LJA.~{'l(). I am DrJl.;TUI [provide title] of

~7---,bo--++-----1'-j-,A-i~q- [name of agency/company],

or usiness is, the practice of planning/purchasing advertising time on broadcast
me 'Ii n Ph enix, Arizona on a regular basis. When planning and executing media bUYS, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, fa
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.1n particular. our decision to limit our purchases on KDAX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations. Which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury und r th laws of the United Stat s thaI the foregoing
statements are true and correct to the best of my knowledge and belief.

~s::z Q -
Signature

Dale (Qt?{O<l



6740 W. Indian School Rd.
Phoenix AZ 85033

LAM'S CORP.

October 8, 2004

DECLARATION

1.My name is Tom Lam. I am owner of Lam's Corp.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A
television stations such as KDRX-CA, which, due to regulatory constraints, have a less
robust signal, far more limited potential audience reach and no guarantee of basic-tier cable
carriage.

3.1n particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our
use of the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Sign

Date_..:....=,-+=-+=--t-_

...._ '" ,.~ ~ .._ __._. . _ ~,.~.~M.~ 'M' " ~''" ..; "."."., ,'",,'~ ..; ;

. . . . . . . . . . . . . . . . . . . . . . . . . . . .
[Click here and type slogan]



3501 N 16Th ST.
PHOENIX AZ 85015
OFFICE : 602-263-9444
FAX: 602-264-3777

DECLARATION

1.~y name is l{nn.du f11~~ I a~']res idemi Iprovide title] of
J<AS~ ·E~~~pany].

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee ofbasic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statementsI true and co,:ect to the best of my knowledge and belief.

,~j, b
Sig~:-~~~

- ~~-~::::)--' ," '. . .

Date~O- $- 04
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DECLARATION

1. My name is Yvonne Marchese. I am the President of Marchese
Enterprises, Inc.

2. My agency is in the practice of planning/purchasing advertising
time of broadcast media in Phoenix, Arizona on a regular basis.
When planning and executing media buys, we have little choice but
to limit our purchases of advertising time on Low Power Class A
television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential
audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not
because of its programming or pricing, but is strictly a result of its
technical limitations, which, as a practical matter, results in a
reduced audience and potential reach. We would readily increase
our use of the local Telemundo outlet if it were available as full
power television station.

I declare under penalty of perjury under the laws of the United States
that the foregoing statements are true and correct to the best of my:t:geand belief.

~ese""-"'~~"~---------
October 8, 2004



Qwest.--2.
4041 N. 40th St. 19th floor

h niN. AZ - 12

DECLARATION

1. My name is Alex A. Juarez. I am a Staff Advocate in Community Affairs of Qwest
Communications.

2. My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signature_-7""=:;tJ-:1~ _



'f--_ [l[CT~H
~ COMMUNICATIONS
915 N16th

~tr et Phoenix. AZ 85006

.251.~77~" o. 51.~ 9

October 8, 2004

DECLARATION

1.My name is Sandra Cardenas. I am owner of Electra Communications.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Thank You,

~~~
ndra Cardenas

Owner
Electra Communications
10/08/20C4



October 8.2004

DECLARATION

1.My name is Vicky Deur. I am Media Director of Arvizu Advertising and Promotions.

2.My agency is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which. due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signature tAdz fJuv
Date! - L(
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LarryJohn 'ght Moral ,hlC.
HispcmicAdt01isirw&~

1045 E. Universily Dr.• 5uile 1 • Mesa. AZ. 85203 • 480.833.8111 • 480.969.2895 Fax. """,,,il: efraintilljohnw.com

10/07/04

DECLARATION

1.My name is Efrain Morales. I am President of Larry John Wright Morales Hispanic Advertisin.g
& Marketing.

2.My agency is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we have little
choice but to limit our purchases of advertising time on Low Power Class A television stations
such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far more
limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.



THE MONEY SOURCE
1142 W INDIAN SCHOOL RD
PHOENIX, AZ. 85013

DECLARATION

1.My name is Harold Fajardo. I am office Manager of the company The Money Source.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its programming
or pricing, but is strictly a result of its technical limitations, which, as a practical matter, results in a
reduced audience and potential reach. We would readily increase our use of the local Telemundo
outlet if it were available as fUll-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements e true and correct to the best of my knowledge and belief.



CENTRO DE PSICO ENERGIA SERGIO PEREZ
777 N. ARIZONA AVE. - SUITE 11

CHANDLER, AZ 85225
(480) 814-9484

DECLARATION

1.My name is Sergio Perez. I am owner of Centro Psico Energla Sergio Perez.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.ln particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Date.....L.........._ ........_~.;



st
Public Relations & Advertising

October 11, 2004

DECLARATION

1. My name is Rosaria Glasco. I am The C.E.O of Image Quest Public Relations
and Advertising.

2. My agency or business is in the practice of planning/purchasing advertising
time on broadcast media in Phoenix, Arizona on a regular basis. When planning
and executing media buys, we have little choice but to limit our purchases of
advertising time on Low Power Class A television stations such as KDRX-CA,
which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee ofbasic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because
of its programming or pricing, but is strictly a result of its technical limitations,
which, as a practical matter, results in a reduced audience and potential reach.
We would readily increase our use of the local Telemundo outlet if it were
available as full-power television station.

I declare under penalty of perjury under the laws of th United States that the
foregoing statements are true and correct to the best of my knowledge and belief.

(
/ \

~~

Rosaria Glasco
C.E.O.
Image Quest



I

October 11, 2004

DEClARATION

1. My name is Paulo Diaz. I am the general manager for IQ Espanol Public
Relations and Advertising.

2. My agency or business is in the practice of planning/purchasing ad ertising
time on broadcast media in Phoenix, Arizona on regular basis. When planning
and executing media buys, we have little choice but to limit our purchases of
advertising time on Low Power Class A television stations such as KDRX-CA,
which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee ofbasic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because
of its pr gramming or pricing, but is strictly a result of its technical limitations,
which, as a practical matter, results in a reduced audience and potential reach.
We would readily increase our use of the local Telemundo outlet if it were
available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best of my knowledge and belief.

"D"_I·~O iaz
~anagerIQE panol
lmageQu t


